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Notes:

1. Minimum credit required to graduate 42 credits.
2. Required coursess 15 credits; elective courses 27 credits.

3. Credits earned by students from the common courses offered by their respective colleges shall be accepted as their affiliated department’ s professional courses. However, credits earned from
interdisciplinary courses offered either by their college or by other colleges will be accepted as credits earned from departments outside their own.

4. Departmental requirements (programs, certifications, licenses, recognition of external department credits, prerequisite requirements, credits needed for each teaching division, and other
requirements):

(1) Those who have not taken the following courses must complete undergraduate courses: Management, Applied Statistics or Statistics (0 credits).

(2) The International Marketing program courses are taught in English.

(3) 27 credits of professional courses are required (including 3 credits of mandatory electives), with the thesis to be taken in one semester.

(4) With approval from other departments or external institutions, students may enroll in courses from other departments or external institutions, but no more than 7 credits can be recognized.
(5) The maximum number of courses per semester is 5 (a total of 15 credits, including required and elective courses).

(6) Before graduation, students must complete 3 credits of English-taught courses offered by their respective departments within the college



